     It's a rewarding time for PR majors, but it can also be a frustrating one--if you don't know where to look. While you like an entry-level PR worker in New York can make about $28,000 to $35,000, you won't find a straight PR job at Fall Career Days since companies expect you to come to them because "unlike engineering…the demand of opportunities [doesn't] equal the supply of opportunities." In other words, PR jobs can be hard to find when there aren't that many visible companies on campus. 
     Before you land an interview with a choice PR firm like Ketchum, Global B2B, Edelman, or Porter Novelli, you have to implement a job search strategy. According to Bob Martin, assistant dean for career placement and internships and senior lecturer in broadcast and cable sales, the strategy has many facets to it. One of those facets is the career fair. JobExpo.Comm(unications), for example, which Martin helped create in 1999 when he became the first director of internships and career placement in November of that year, will enter its 10th year on March 28, 2008 from 9 a.m. to 2 p.m.
     "People [were] getting jobs out of the JobExpo, but it wasn't serving every one of our students. When it comes to the whole career search strategy, it's just a cog in the game. I believe getting connected to people, that it is a bigger cog than any job fair can be."
     There are many "search paths" of the wagon wheel known as the job search strategy: online research, posting resumes, networking, career fairs, etc. But here are some tips to help you know where and how to prepare for that behavior-based interview--preferably in a week's time.
1) Devise two investigation-based, not surface questions about the desired company that should be thorough, articulate, and detail-oriented.

For instance, you might ask: What will be the future impact on Ketchum over the next 5 years when its stock is down 10 percent this year, or, How is Ketchum trying to overcome the fact that competitior Global B2B bought one of their accounts?  DON'T ask: What makes Ketchum a strong company? 
2) Network
Talk to field professionals and seek referrals even from friends and family who have your desired career. Referrals are a gateway to success because you are more likely to be interviewed for the position since the interviewer does not want to let the person down who referred you. Collette Rodger, Martin's assistant, was a referral out of the 98 applicants who applied for the position in 208 Carnegie. She became the top 10 percent interviewed by Martin. Mike Poorman can provide 1 to 2 industry contacts as well and so can previos internships (3 preferred), head hunters, and professors.
3) Practice "the three prong approach"

Do well in your courses, get on-campus experience to gain knowledge and skill, and take focused quality internships that provide relevant experience.

4) Write a resume with a defined goal and solid, relevant, and focused experiences.
Say what you want, what skills you bring to the table, and prove it in the rest of the resume. Chronological format is best for experiences that relate directly to your career goal while functional is useful for experiences not directly related to such a goal. Place relavant information first, and be consistent in style and format. As Post on general sites like monster.com or careerbuilder.com, but delete after 2-3 months if you don't haer back. Many rare finds out of the dubious aren't usually entry level.
5) Choose websites based on your goals of a search strategy.
Industry-related: prsa.org, prfirms.org/career.asp, talentzoo.com, EntryLevel-pr.com, journalismjobs.org, theprnetwork.com, workinpr.com, http://www.iabc.com/.  Company-specific: ketchum.com, Ogilvy.com, etc. Networking: http://www.psu.edu/dept/comm/undergrads/internlist.html for internships in PR, http://nexus.soc.psu.edu/jobs; Ed Lunquist's Job of the Week (JOTW) lists 60-100 different jobs from University of Nebraska faculty in Fine Arts and Media to technical writer/editor of Cyber Security in Albuquerque. Although not all entry level, the jobs can be received for free by sending a blank e-mail to JOTW-subscribe@topica.com or visiting http://www.nedsjotw.com/.  
6) Other resources

O'Dwyers Directory of Public Relations periodical lists PR leads found in Martin's office and many libraries, recruiter Holly Metz at Key Staffing Solutions in Rockville, Md. that has helped PSU grads, ad-industry recruiter Patricia Benevent and Anna Waldthausen at Blue Notebook, LLC in New York, Jenn Marcotte of Chaloner Associates in Boston, Stephanie Hamilton of TRAK Services, Gabriella Ramundo of O'Hare Associates in New York city, www.lionlink.psu.edu, COC career advisories and Mentor Program--See Jim Caltagirone, Bob Martin for names, previos job leades, and contacts 
In a Sept. 14 e-mail titled "Job search strategy for public relations positions," Martin suggests 8-10 different search paths as part of the job search strategy "in order to maximize…opportunity available to you." Martin recommends making an Excel spreadsheet of the above information and writing ledes below the strategy used. In an interview that same day, Martin added this: "If you've got the skills to be able to do the job, you've got that three-prong approach down, there's no reason you shouldn't be able to find a job in public relations." Happy hunting!
