     Vice President for University Relations Bill Mahon has been and continues to be at the forefront of ideas that have improved Penn State University's visibility. Why do you think high school seniors send more applications to this university nationwide?
     "Embrace the technology," says Mahon of his credo. "Try to look around corners." That attitude is indeed reflected in the Caribbean-style tie that accented his striped blue shirt and brown pants recently in an interview.
     Mahon essentially heads almost all of the university's public communications from his office in 309 Old Main. This includes the 50 staffers total in the Department of Public Information (PI), Marketing, Publications, Campus and Community Affairs, and Advancement Projects and Communications--all of which comprise the Office of University Relations. In the nearly 24 years he's worked as a public relations professional for Penn State, Mahon has overseen the development of PSUTXT, which has over 22,000 subscribers from its inception about 20 months ago, and "our first big project" four or five years ago among other things.

     An MTV show, "College Cribs" that looked at such places as Beta Theta Pi fraternity 

house was the reason a Houston, Texas student investigated Penn State. In a group of College of Communications alumni two years ago, the female high-schooler said she had never heard of Penn State but saw the show on a Saturday afternoon and "thought Penn State looked so cool." She ended up being accepted.

     "Our new enrollment figures for this fall [2007]…have gone up a couple thousand more students again this year over last year," says Mahon.
     And, besides youth-oriented shows like MTV, there may be another piece of the puzzle. Included in an Aug. 2007 Web Visibility Profile are popular video sites Google, Yahoo, You Tube, and Blinkx. Penn State toped the list for Big Ten universities, Temple, and Pitt, as it did for the social networking site Facebook. From 2002 on, the university seemed to be well known to the online public with less young adult appeal coming from Chicago tabloids like "Red Eye" and the AP wire, according to Mahon.   

     The university got another boost this winter from Discovery Channel's "Crime Scene University," which aired six one-hour shows tracking Penn State Forensics faculty and students as they solve staged crimes in competition with students from other schools. In early December, A&E debuted "Paranormal State," 24 half-hour episodes featuring the Paranormal Research Society. These shows are cheap commercial time that Penn State, according to Mahon, couldn't afford if it bought airtime directly from the TV station. "This is going to be a big year for us," Mahon adds, also excited about a new way to deliver PSU video, which should be had in about a month. A two-and-a-half month-old Spanish RSS feed that would deliver usable health, nutrition, science and research news, etc. out of 100s of stories Mahon's office publishes monthly is being considered that would be innovative for Eastern universities as is PSUTXT.
     Mahon attained his undergraduate degree in English and Journalism at Lock Haven University of Pennsylvania in 1973 to 1976, went to work for The Sentinel (Lewistown) as a newspaper reporter and editor from 1976 to about 1983 and got his master's degree from the university in the mid '80s for speech communications. He joined the News Bureau in 1983 as assistant manager, became manager about 1/2 years later, 1 to 2 yrs later became director of the Dept. of PI, and 5 yrs ago was in this same position and also served as Assistant Vice President for University Relations. 
